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Lundbeckfonden

1.0 Logo

Primary logotype

Our logo's strength is in its simplicity. It is a
confident, solid and clean logotype that imparts a
sense of integrity, trust and dependability.

As our primary identifier it should always be given
prominence and plenty of visual space and size to
ensure consistent and easy recognition.

Please read through the guidelines, as they provide
clear instruction and examples on how to display it
correctly.

Brand Guidelines
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= LUNDBECK
r_ FONDEN

Primary logotype




Lundbeckfonden

1.0 Logo

Logo formats

We have one singular logotype format with both
Danish and English versions. This consists of the LF
symbol, accompanied to the right by our name in
two lines. These elements must not be altered or
interfered with in any way.

The symbol may be used as a stand alone element,
In secondary and supporting use cases only, and
never as the primary idenitifier.

Brand Guidelines
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Symbol (stand alone)

E LUNDBECK
r_ FONDEN

Primary logotype

= LUNDBECK
r_ FOUNDATION

English version



Lundbeckfonden

1.0 Logo

Colour application

We have two colour versions of the logo. Dark
Green for use on light backgrounds and Soft Green
for use on dark backgrounds. Always select the
version that provides the strongest contrast.

The logo must not ever be reproduced in any other
colour. The only exception is black or white, when
Lundbeckfonden colours cannot be used, for
example, in third party or non-Lundbeckfonden
materials.

Black & white:

E LUNDBECK
T FONDEN

LUNDBECK
E FBNDENc

Brand Guidelines
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= LUNDBECK
_ FONDEN

= LU N BECK

= LUNDBECK
_ FONDEN

= LUNDBECK
r_ FONDEN
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Positionin LUNDBECK

g [E Wpeee

In order to maintain a consistent application of our
brand, and ensure strong recognition, it is prefered
that the logo is always positioned to the left on

any layout.

It may sit at either the top or bottom of the layout
depending on the suitability to the format or
composition.

|_|: LUNDBECK
T FONDEN

[E s

I_I: LUNDBECK
" FONDEN



Lundbeckfonden

1.0 Logo

Brand Guidelines

1.5 Clear space & minimum size
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Clear space &
minimum size

Our logo should always be displayed as clearly as
possible and not be overwhelmed by other visual
elements. To ensure this we have determined a set
of minimum size and clearspace measurements.

Clear space

The minimum space around the logo is defined by
the L of the wordmark. A margin that is equivalent
to the x height should be secured around the
entire logo as a minimum. If possible more clear
space should be given for better visibility.

Minimum size

Never use the logo in smaller sizes than indicated
to the right to ensure legibility. The minimum size
Is defined by the width of the logo. In digital
applications the logo should be at least 120px as a
minimum, and in print applications 20mm.

I
|
|
| Height of L = Clear space
|
|

[= LUNDBECK
T FONDEN

|
|
|
|
|
|
|
|
- - === — -
|
|
|
|
|
|

= LUNDBECK = LUNDBECK
_ FONDEN _ FONDEN

Digital: 120px Print: 20mm
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Logo misuse

As the primary signifier of our brand, protecting its
integrity is important. The examples here

-
demonstrate the ways in which the logo should E

never be applied or modified. E LUNDBECKFONDEN LUNDBECK

NDEN

In short, always use the logo as it is provided.

Do not re-colour (Black and White versions are available) Do not write in a single line

Do not rearrange the elements

[E LUNDBECK C LUNDBECK = LUNDBBECK
FONDEN E DEN EF DEN

Do not change the proportions Always scale proportionately Do not use multiple colours
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Lundbeckfonden
2.0 Colour

Our brand colour

Next to our logo, the colour green is one of our
strongest and most recognisable features.

It is a warm, natural and welcoming colour that
connects humanity and nature with science.

Care should always be taken to apply it correctly
and consistently. This Green should never be
substituted for other green variations.

Brand Guidelines

2.1 Our brand colour
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We are Green

0/66/59
#00423B

CMYK:

90/35/60/60

Pantone;

56/C



Lundbeckfonden

2.0 Colour

Colour palette —
Primary + Secondary

Primary colour palette

In addition to our primary Dark Green, we also have
3 additional shades of green that provide variation
and lightness to our overall expression whilst
maintaining the colour green as one of our key
identifiers.

These 4 greens are our primary colours and are
always the most prominent across all our
communications and materials. We generally tend
to lead with our Dark Green, with the other shades
used to support and provide variation.

Secondary colour palette

In order to provide a break and to compliment the
shades of green we have 4 secondary colours. These
are used sparingly and provide an interuption when
we need to highlight some information or to signal
a change in pace.

Brand Guidelines

2.2 Colour palette
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Dark Green

RGB: 0/66/59
#00423B

CMYK: 80/0/55/70
Pantone: 3308 C

Orange

RGB: 241/178/122
HFIB27A

CMYK: 0/30/50/5
Pantone: 156 C

Mid Green

RGB: 81/152/124
#51987C

CMYK: 65/0/50/15
Pantone: 7473 C

Blue

RGB: 143/202/206
#8FCACE

CMYK: 40/0/5/5
Pantone: 636 C

Light Green

RGB: 143/200/177
#8FCEBI

CMYK: 50/0/35/5
Pantone: 564 C

Pink

RGB: 253/181/180
#FDB5B4

CMYK: 0/35/35/0
Pantone: 1905 C

Soft Green

RGB: 223/237/231
#DFEDE7

CMYK: 10/0/10/0
Pantone: 9480 C

Soft Yellow

RGB: 242/236/219
#F2ECDB

CMYK: 0/2/10/5
Pantone: 9064 C
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Colour palette —
Functional

Black, white and the shades of grey provide a more
functional role for organising layouts and
compositions. They are used when we don't need a
brand colour, but need to define a space or area for
content.

More often than not they are generally reserved for
body copy, strokes and lines, technical details in
graphs and charts, and other elements where we
need a neutral colour. RGB: 0/0/0
=1 01010101010]

CMYK: 0/0/0/100
Pantone: Black C

Light Grey

RGB: 200/204/200

#C8CCC8

CMYK: 2/0/2/20
Pantone: 420 C

Extra Dark Grey

RGB: 47/51/47
#2F332F

CMYK: 8/0/8/85
Pantone: 447 C

Soft Grey

RGB: 228/230/228
HEAEGE4

CMYK: 1/0/1/10
Pantone: Cool Gray 1C

Dark Grey

RGB: 97/102/97
#616661

CMYK: 5/0/5/65
Pantone: 424 C

White

RGB: 255/255/255

H#FFFFFF



Lundbeckfonden
2.0 Colour

Colour hierarchy

This graphic provides a rough guide to the
weighting of the brand colours get when applied to
brand communciations.

Dark Green is our lead colour, suplemented by the
other 3 shades of Green. Soft Yellow and Soft Green
take up a much larger percentage as they are
predominantly used for backgrounds giving our
brand a warmer expression.

Our 3 secondary colours are used sparingly
providing an interuption or break from Green.

Brand Guidelines

2.3 Colour hierarchy
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Dark Green

Soft Green

Mid Green

Light Green

Soft Yellow

Orange

Blue

Pink



Lundbeckfonden
2.0 Colour

Colour application

When using any of our brand colours, we need to
maintain strong contrast to ensure legibility. These
examples demonstrate correct combinations
between our primary and secondary colours.

When any of our primary or secondary colours are
used as a base colour, Dark Green or Soft Green are
generally used in combination to ensure the Brand
Green Is always present.

Brand Guidelines

2.4 Colour application
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Presentation title goes
here over 2/3 lines

[E e

The breaker slide
signals a new section

[EHgese

This is the page heading -
maximum 2 lines

[E e

Presentation title goes
here over 2/3 lines

[E e

The breaker slide
signals a new section

[E e

This is the page heading -
maximum 2 lines

[E e

ccccccccccccccc

Presentation title goes
here over 2/3 lines

[E e

The breaker slide
signals a new section

[E e

eeeeeeeeeeeeeee
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2.0 Colour
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Colour application

When working with colours always make sure that
there is sufficient contrast between the colour of
any elements (e.g. text, icons, etc) and the
background colour.

This chart demonstrates the recommended and
most optimal colour combinations.

Dark Green

Mid Green

Light Green

Soft Green

Blue

Pink

Orange

Soft Yellow
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Lundbeckfonden

3.0 Typography

Brand typeface

Begum Sans is our primary brand typeface. It is a
sans-serif font with some subtle serif features,
combining the modernity, and everyday
accessibility of a sans serif typeface, with the more
refined, mature personality of a serif typeface.

It was selected for its suitability to
communciations that reside in the accademic,
scientific and financial sectors.

It is a typeface that embues trust, dependability,
Integrity with a warm and welcoming openess.

Brand Guidelines Version 1.1 / Dec 2023
3.1 Brand typeface 18

Begum Sans

Begum Sans Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZA/E®
abcdefghijklmnopgrstuvwxyzazeo
0123456789
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3.0 Typography 3.1 Brand typeface

Brand typeface

Begum Sans comes in a variety of weights, from
Light through to Bold. In most of our

communications we generally rely on Medium.
Bold is used occasionally for subheads or if we need

to highlight specific text. Whilst Regular is

=EEE pallo Regular
to Medium
Begum SemiBold
Sans  Bold
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Lundbeckfonden
3.0 Typography 3.1 Brand typeface

Brand typeface

Elegant and refined, Begum Sans is well suited to
corporate reporting and financials with a
competent set of numerals.

YV
390




Lundbeckfonden

3.0 Typography

Type usage

By leveraging the various weights of Begum Sans
and ensuring contrast through scale we can easily
establish a clear typographical hierarchy.

The examples here provide a starting point and set
of standards that can easily be applied in order to
make communcations clear and readable.

Brand Guidelines

3.2 Type usage
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Begum Sans Medium
120pt / 120pt

Begum Sans Medium
60pt / 60pt

Begum Sans Medium
24pt / 30pt

Begum Sans Bold
18pt / 24pt

Begum Sans Regular
18pt / 24pt

Begum Sans SemiBold
12pt / 15pt

Extra large
headings

This 1s a standard heading

This is an example of an introductory paragraph or quote Praesent commodo
cursus magna, vel scelerisque nisl consectetur et. Cras justo odio, dapibus ac
facilisis in, egestas eget quam. Vestibulum id ligula porta felis euismod semper.
Donec id elit non mi porta gravida at eget metus. Cras mattis consectetur
purus sit amet fermentum.

This is a subheading

This is an example of body copy. Nulla vitae elit libero, a
pharetra augue. Maecenas faucibus mollis interdum.
Cras justo odio, dapibus ac facilisis in, egestas eget
quam. Nullam quis risus eget urna mollis.

This is an example of a caption or footnote.
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3.0 Typography 3.3 Fallback font

Fallback font ¢
Georgia is our fallback font and is only to be used e O rgl a

when it is not possible to use Begum Sans.

This is generally accessed through the Microsoft
Office software, where it comes standard. ©~  Georgia Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZAZQ
abcdetghijklmnopqrstuvwxyzaseo

0123456789

Georgia Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZAZEQ
abcdefghijklmnopqrstuvwxyzaaeo

0123456789
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Lundbeckfonden

4.0 Typography

Our photo style

Photography is one of our key tools in creating
communications that are human and relatable.
They help us communicate our purpose and who
we are as an organisation, the people, technology
and research we support, and the businesses that
fund them.

The reality is that the majority of our photography
Is sourced from stock image libraries. However, we
try to select images that feel as natural and
accurate as possible. With this in mind, images
should be selected based on the following
principles and concepts.

Our image style in essense is about authenticity.
Our images should aim to capture real and genuine
interactions that are human and relatable. Our
Images should never appear staged or set-up, but
natural, everyday moments with a Nordic feel.

Our images are grouped into 5 categories,
representing the various aspects of our
organisation. Neuroscience, business, academia,
brain health and textures. The last category
provides a more ambient set of images, for less
direct or specific communications.

Brand Guidelines

4.1 Our photo style

Version 1.1 / Dec 2023
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4.0 Typography 4.2 Categories 25

Category 1: Neuroscience

The neuroscience category looks at the industry of
brain health, the technology and research we
support, and the people behind it.

Close-ups and details will provide visual interest,
whilst hopefully avoiding some potential selection
challenges aorund subject matter or specifics.
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4.0 Typography 4.2 Categories 26

Category 2: Business

The business category represents the financial side
of the foundation. The businesses and
organisations that help fund and support the
research and technology.

This category can have the tendency to look very
staged or set-up. In order to try and get around
this, images with a slightly different or
unconventional approach will work best here. Tight
crops, close-ups and unusual angles will help
establish visual interest and avoid the clichéd stock
Image look.




Lundbeckfonden

4.0 Typography

Brand Guidelines

4.2 Categories
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Category 3: Academia

Academia is a window into the work, research and
study that leads to the innovation and technology
that progresses brain health. The foundation
behind the advancement.

Variety will help this category in order to
potentially avoid too much repetition. Shots of
groups, individuals, details and different aspects of
the process.




Lundbeckfonden

4.0 Typography

Category 4. Brain health

This category looks at the end benefit of the
foundations work. The people and patients that
benefit from the science and technology that seek
to improve patient welfare and brain health.

These images should try and capture things from a
positive, yet honest light. They should reflect
reality, yet maintain an optimistic tone. As these
Images are more patient or human focused, they
should be genuine, real and realatable.

Brand Guidelines

4.2 Categories

Version 1.1 / Dec 2023
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Lundbeckfonden

4.0 Typography

Brand Guidelines

4.2 Categories
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Category 5: Textures

This category provides a set of images that can
provide a more ambient or textural approach when
a specific subject is not required, or too hard to

find.

These images are inspired by Nordic nature and
represent the industry as seen through the
metaphor of nature.

They provide a set of images that help build a
stronger brand expression and presense through
distinctive and consistent visuals.
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Colour grading

Our images are mostly sourced from stock image
libraries and other various sources and in order to
maintain a consistent and on brand look we apply
a colour grade to all our images.

It is a fairly straight forward approach where we
push the images more into the green spectrum,
particularly in the shadows.

The approach is as follows. The traditionally colder
blues, that are normally found in the shadows are
pushed to the warmer green hues of the brand
green. The midtones are also pushed a little more
towards green. The highlights are warmed up with
the soft yellow and the skintones are left
untouched except a slight increase in saturation to
make them more vibrant. Overall it is a fairly
straight-forward grade.

Shadows Highlights Midtones Skintones
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4.0 Typography

Brand Guidelines

4.3 Colour grading
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Colour grading

Here you can see the before and after of the colour
grading. The finished set of images feel more
coherent and connected with the rest of the brand
expression, with the green hues giving the images
a warmer and more inviting tonality.

Origina

Graded




Lundbeckfonden

4.0 Typography

Colour grading

Some more examples demonstrating how the
colour grading can connect a potentially disparate
set of images.

They now have a distinctive look that clearly links
them to the brand, making for a more complete
and coherent expression.

Brand Guidelines

4.3 Colour grading

Version 1.1 / Dec 2023
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Lundbeckfonden

5.0 Icons

lcon style

Our icon style is inspired by the shapes and
characteristics found in our font, Begum Sans. This
helps us maintain a consistent visual DNA across
all our material.

The most noticeable characteristic is the change in
line weight from thick to thin which give the icons
personality. Other smaller details, such as the
angled terminals and sharp corners help establish a
style that is both unique to Lundbeckfonden, and
connected with the brand expression.

Brand Guidelines

5.1 Icon style
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1.
From thick to thin

Curved details

Angled terminals

4.
Solid uprights

ns
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Logo grid - 12 x 12 Icon grid - 24 x 24

lcon grid

A grid has been established to ensure the
proportions across all icons is consistent.

This grid is based on the LF symbol, a 12x12 grid
expanding to a 24x24 grid to allow for more subtle
variation in the details.
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5.0 Icons 5.3 lcon examples 36

lcon examples

These examples demonstrate how the icon style
can be interpreted across a range of different

objects. .
When creating icons, it is important to consider
each icon as a part of a set. They should appear to
take up roughly the same volume and have similar -
proportions, so that they all feel like they belong
together.
]
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Lundbeckfonden

6.0 Illustration

lllustration style

Sophistication in simplicity. Our flat, graphical style
has been chosen for it's suitablility to scientific and
health related topics and subject matter. The
simple graphical style makes it easy to build
objects and compositions for potentially complex
subjects and concepts.

Simple geometric shapes form the basis for most
Illustrations, making it easy to construct objects,
which then come together to form compositions.
In a sense the style is very modular.

Brand Guidelines

6.1 lllustration style
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Lundbeckfonden

6.0 lllustration

Building blocks

Our illustration style is modular in nature, with
each object constructed from simple geometric
shapes. The aim should always be to create the
form from as few elements as possible,
maintaining a very simple, graphic style.

As the more and more elements are created, we
can build a library of forms than can be combined
In different ways to build new compositions.

The examples on this page demonstrate our simple
geometric style, and can provide inspiration for
creating new illustrations.

Applying colour

As per all our material, our brand greens are used
most extensively, with the secondary colours used
to highlight or pull out details. The different shades
of green help provide form and depth to the
illustrations.

Brand Guidelines Version 1.1 / Dec 2023
6.2 Building blocks 39
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Creating compositions

Key to our illustrations is storytelling. Having a D a n m a r k S O m
[

concept for the illustration is what brings them to

life and gives them purpose and meaning. ta I e n t n 7

The approach should always be conceptual. In that
the illustration has an idea or visual twist to it. For
example, the use of a paint palette to represent
the brain. Rather than just illustrating an object to
represent a subject, try to think about a way of
communicating a topic through a visual metaphor
or concept.

Folkemadet 20
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6.0 lllustration

Brand Guidelines Version 1.1 / Dec 2023

6.5 lllustration examples 41

lllustration examples

These examples demonstrate how simple visual
metaphors can be created with simple
compositions.

[E e

Brlngmg
Discoveries
to lives

lundbeckfonden.com

LUNDBECK
EF%NDENc

Bringing
Discoveries
to lives

[IE FONDEN. [IE FoNDEN"
Bringing Bringing
Discoveries Discoveries

to lives to lives

lundbeckfonden.com
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Lundbeckfonden
7.0 Pattern

Pattern

Our pattern is a more subtle graphic element that
further embeds our brand DNA in our
communications.

It is designed to be used in instances where we do
not need the brand to shout, but need a layer that
continues the brand DNA through the expression
and adds visual interest.

Our pattern is a simple geometric reference to the
LF symbol in our logo. It takes the horizontal bars
and interprets them in an irreqular pattern.

Brand Guidelines

71 Pattern
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Pattern Usage

Some examples of where the pattern may be used, Colour application
could be the end slide of a presentation, the inside It is recommended that the pattern be applied as a
cover of a printed brochure, or the footer of a subtle tint of the background colour. Always tone
website or digital communication. on tone, and never in contrasting colours.

Inside cover

Introduction:

Bringing discoveries to people and
patients lies at the heart of what
we do. We unleash the potential of
exceptional ideas and talented
researchers by supporting the
commercial journey from labs to
lives, from start-up to exit - or to
inclusion in the Lundbeck
Foundation portfolio of long-term
ownerships within healthcare.

Presentation end slide.

Lundbeckfonden uddeler arligt over 500 mio. kr.
til danskbaseret, sundhedsvidenskabelig forskning
primaert med fokus pa hjernen.

02 CVR: 11814913 12 October 2023
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3.0 Layout



Lundbeckfonden
8.0 Layout

Brand Guidelines

8.1 Stacking system
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Stacking system

In order to establish a robust, flexible and
consistent system for delivering communications,
we have developed a stacking system for building
compositions and layouts.

The stacking system is derived from the LF symbol
in the logo. The vertical and horizontal bars that
form the logo are interpreted as vertical and

horizontal grids, providing the basis for the system.

The grids provide a flexible, yet very consistent
system for organising content. They can be be
simply interpreted through line or colour, or used
to layout images or other types of content
depending on the need or context.

|_|: LUNDBECK |_|: LUNDBECK
T FONDEN T FONDEN
Subheading Subheading
Document

title here

Document
title here

lundbeckfonden.com

lundbeckfonden.com

|_|: LUNDBECK
T FONDEN

Subheading

Document
title here

lundbeckfonden.com
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Stacking system- ’
8 9
Aformat :
For A formats, the page is divided by 9 vertically, ... 6
establishing a flexible grid system. .~~~ 5 8
4
_______________________________________ 3 e
7
2
_______________________________________ :
________________________________________ 6
5
4
3



Lundbeckfonden
8.0 Layout

Stacking system -
A format

The grid forms the foundation for the stacking
system, which can then be divided in a range of
different compositions, depending on the need.
The layers simply expand up or down to suit the
content. The compositions can be as simple or as
complex as needed, utilising as many layers as
required.

Brand Guidelines

8.2 Stacking system - A format
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I_I: LUNDBECK |_I= LUNDBECK
T FONDEN T FONDEN
BT T Y

Nulla vitae elit libero, a pharetra augue. Maecenas faucibus mollis
interdum. Cras justo odio, dapibus ac facilisis in, egestas eget
quam. Nullam quis risus eget urna mollis.

Discoveries
to lives

Subheading

° °
B r I n g I n g Nulla vitae elit libero, a pharetra augue. Maecenas faucibus mollis

interdum. Cras justo odio, dapibus ac facilisis in, egestas eget

________________________________________ quam. Nullam quis risus eget urna mollis.

LUNDBECK
EF%NDENC

Subheading

Nulla vitae elit libero, a pharetra augue. Maecenas faucibus mollis
interdum. Cras justo odio, dapibus ac facilisis in, egestas eget
quam. Nullam quis risus eget urna mollis.
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8.0 Layout 8.3 Stacking system - Wide format
Stacklng system — B R -
. 1l
Wide format
9
For wide formats, (16x9), the page is dividedby12 '~~~ "7~~~ "7~ "~~~ """~ """-TTToooTomooTToTT o
vertically, establishing a flexible grid system. 7= --777- -7 --------------------------- ;
Bl s ¢
_______________________________________ >
4
_______________________________________ 3
2
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Stacking system -
Wide format

The wide format grid has more vertical divisions in
order to be more suitable for the needs of digital
applications, for example, menu bars, footers and
the like.

As per the A formats, the grid provides a flexible
system for stacking the layers as required.

Consolidated
financial statements

-
.

\ _

’ &

-
B -

i L 3

"~

¥

Annual Report "

=

= LUNDBECK
E FONDEN

CVR: 11814913 12 October 2023
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8.4 Column grid - A format

8.0 Layout

In addition to the stacking system, we also have a
column grid - a standard compositional device

present in most design and layout systems.
These grids mostly exist to organise typography

and other graphical elements and are usually

present in all standard templates.
For our A formats, we have employed a

6 column grid.

Column grid -
A format
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Column grld — - ‘|E|§LUND—BECK* r = LLUN BECK

FONDEN_ ™

= LUNDBECK
™ FONDE E FONDEN

A format

As well as organising typography, the column grid ~——p ._-\._:--‘--—--. ‘ B .

ggzk?llqsg()st;estisni(.j to implement our horizontal B rl n g T I n g l n 9 B rl n g I n g
Discoverieés
to lives

\' D m
The examples here show how the page can be D I Scove n e}P\ I SCOve rl e S
divided horizontally usi tacki t =
wellasvertically to lives to

Subheading Subheadlng Subheading

Nulla vitae elit libero, a pharetra augue. . Nulla vitae eI’t libero, a pharetra augue. Nulla vitae elit libero, a pharetra augue.
Maecenas faucibus mollis interdum. W\aecenas fauabus mollis mterd\um Maecenas faucibus mollis interdum.
Cras justo odio, dapibus ac facilisis in, ‘CraSJusto od‘lo Uap|bus ac fat|||$|s in, Cras justo odio, dapibus ac facilisis in,
egestas eget quam. Nullam quis risus ‘egestas eget‘quam Nullam qp|s risus egestas eget quam. Nullam quis risus
eget urna mollis. leget urna mollis. [ eget urna mollis.

lundbeckfonden.com |undbeckfonde lundbeckfonden.com
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8.5 Column grid - Wide format

8.0 Layout

This is a fairly standard grid which can easily adapt
to a variety of types of content, allowing the page

to be divided by 1, 2, 3, 4 or 6 text columns or

For our wide format presentations we have
combinations of these.

employed a standard 12 column grid.

Column grid -
Wide format
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[Management revigw [Financial statements [Financial statemenfs Lundbpckfonden Group

Finapcial statements of|the Parept Foundation

Management statement | Independent auditor's|report

nl

Column grid -
Wide format

The examples here show how the 12 column grid

[Section title goes here

nl

|

|

|

|

|

| | |

Nulla vitae elit'libero, a pharetra !
ugue. Mdecenas faucibus mollis :
interdum.,Crag justo odip, dapibus ac
|

|

|

|

|

|

|

|

|

facilisis in)egestas eget quam. Nullam

Ihuis risus I'eget:urna mol!is. !

ICurabitur blanflllit temlpus porttitor. I‘I/\orbi |?|0 risus, porta
ac consectetur ac, vestibulum at eros. Donec id elit non
i porta gravida at eget metus. Praesent commodo

ursus magna, Vel scelerisque nisl consectetur et. Nullam
Id dolor id nibhl ultricibs vehicula ut i elit. !
| | | | |
Maecenas sed Hiam ebet risus varius!blandilt sit amet non!
nagna. Vivamus sagitltis lacus vel augue ladreet rutrum |
faucibus dolor aductor.IDonec sed odid dui. Donec id elit |
non mi porta gravida pt eget metus.|Aenean eu leo quam.|
Pellentesque onnare sem lacinia quam venepatis |
yestibulum. Praesent gommodo cursps magna, vel
pcelerisque nisl consegtetur et. |

Lundbeckfonddn Annuial Report 2023
| | | |
| | | |

Our strategic develo

can accommodate varying types of content.

As per teh A format, it also serves as a grid for our
horizontal stacking system.

Statuﬂes |

| |

Curabitur blandit tempus
porttitor./Morbi lleo risus, portal
ac consegtetur ac, vestibulum |
at eros. Dpnec id elit non mi |
porta grayida atjeget metus.
Praesent commodo cursus
magna, VF| scelelrisque nisl
consecte‘iur et. |

MaecenaL sed dllam eget risus
varius blandit sit amet non
magna. Vivamud sagittis lacus
vel augud laoredt rutrum
faucibus #olor alictor. Donec

|
|
|
|
|
|
|
|
|
sed odio Hui. |
|
|
|
|
|
|
|
|
1

|
Pu rpo'§e

| |
Maecenak sed diam eget risus |
varius blandit sit amet non |
magna. Morbi lgo risus, porta |
ac consegtetur gc, vestibulum |

at eros. Sed pospere
consectefur estat lobortis.

Aenean Iu leo qluam.
Pellentesque ornare sem
lacinia qdam venhenatis
vestibuluh. Nulfa vitae elit
libero, a ﬁharetrb augue.
Aenean lacinia Bibendum nulla
sed conséctetur Lorem ipsum |
dolor sit Amet, donsectetur |
adipiscing elit. |

Value Flags

Nulla vitae elit libero, a
pharetra augue. Duis mollis,
est non commodo luctus, nisi
erat porttitor ligula, eget
lacinia odio sem nec elit.
Etiam porta sem malesuada
magna mollis euismod. Cras
mattis consectetur purus sit
amet fermentum.

Nullam quis risus eget urna
mollis ornare vel eu leo. Cras
mattis consectetur purus sit
amet fermentum. Sed posuere
consectetur est at lobortis.
Vestibulum id ligula porta felis
euismod semper.

Strategic priorities

Donec ullamcorper nulla non
metus auctor fringilla. Donec
ullamcorper nulla non metus
auctor fringilla.

Donec sed odio dui. Lorem
ipsum dolor sit amet,
consectetur adipiscing elit.
Duis mollis, est non commodo
luctus, nisi erat porttitor

ligula, eget lacinia odio sem
nec elit. Donec id elit non mi
porta gravida at eget metus.
Aenean eu leo quam.

‘purabitur bIanc‘ﬁit tem:pus porttitor. I\‘(\orbi Ie{“:o risus, porta
fic consectetur ac, ves‘tibulum at erog. Donec id elit non
Pﬁi porta gravida at eget metus. Praesent commodo
cursus magna, ‘vel scejerisque nisl consecteéur et. Nullam
1d dolor id nibh ultricies vehicula ut id elit. Cras mattis
onsectetur pu‘rus sitlamet fermentdim. Vivhmus sagittis
acus vel augu laoredt rutrum faucibus dolbr auctor.
bonec ullamcotper ndila non metus huctor!fringilla. Cras
Justo odio, dapibus aclfacilisis in, egektas eget quam.
Lorem ipsum dblor sit amet, consectletur adipiscing elit.
Praesent comnhodo clirsus magna, vél scelerisque nisl
tonsectetur etlIntegdr posuere erat k ante lvenenatis
dapibus posuere velit pliquet. | |
I I I I I
Maecenas sed gliam eget risus varius blandi sit amet non
magna. Vivamys sagititis lacus vel augue Iaqreet rutrum
aucibus dolor uctor. Donec sed odio dui. Donec id elit
Eon mi porta g‘ravida t eget metus. Aenean eu leo quam.
ellentesque ofnare sem lacinia quam venepatis

vestibulum. Praesent commodo cursus maqna, vel

celerisque nisl'conseltetur et. !
I I

I I I
Lum sociis natbque pknatibus et magnis dis parturient
hontes, nascetlur ridi¢ulus mus. Aenéan lacinia bibendum!
hulla sed consdctetur!Nullam quis risus egdt urna mollis |
brnare vel eu ldo. Praelsent commodd cursu$ magna, vel |
pcelerisque nisliconse¢tetur et. Maecenas s¢d diam eget
risus varius blapdit sif amet non magna. Nyllam quis
risus eget urnaymollisjornare vel eu lgo. |

I I
Lundbeckfonddn Annuial Report 2023
I I I I
I I I I

‘pum sociis nat‘pque g‘enatibus et mq‘gnis di‘s parturient
fmontes, nascefur ridigulus mus. Ves‘ﬁibulun‘w id ligula
porta felis euismod semper. Vivamus sagittjs lacus vel
augue laoreet Wutrum‘ faucibus dolor‘auctm‘i Nullam quis
risus eget urna mollis ornare vel eu leo. Aenean lacinia
‘bibendum nulla sed consectetur. Duis molli‘s, est non
kommodo luct s, nisi'erat porttitor ligula, éget lacinia
bdio sem nec diit. ! !

I I I I I

IMaecenas sed diam elget risus variud blandit sit amet nonl
Imagna. Vivamus sagittis lacus vel aulgue ladreet rutrum |
ffaucibus dolor puctorlDonec sed odib dui. Donec id elit |
jnon mi porta gravidajat eget metus,|Aenean eu leo quam,|
PPellentesque ornare sem lacinia quam venenatis |
vestibulum. Prgesent commodo cursus magna, vel
§ce|erisque nis| consegtetur et. | |

I
I
I I I I I I
I I I I I I
Aenean el leo'quam. Pellentésque !
ornare semn lacinia quanj venenatis
vestibulum. Praesent commaqdo cursus
Imagna, vel scelerisque nis| | \
:consectet‘br e’ﬂ‘. Maecene#s seﬁ diam :
eget risus,variys blandit,sit amet non |
imagna. Curabitur blandit tempus \
:porttitor. J‘Aené‘an Iacinia:bibé‘ndum :
nulla sed consectetur. Dpnec, sed odio
dui. Loremn ipsum dolor sit amet, \
I
I
I
|
I
I
I

‘consectet‘Ur aqlipiscing e:lit.

‘purabitur bIang‘jit tem‘pus porttitor. f}‘/\orbi Ii‘so risus, porta
¢ consectetur,ac, ve tibulum at eros. Dongc id elit non
mi porta graviqa at eget metus. Praesent commodo

‘cursus magna,‘vel sce‘lerisque nisl copsecte}ur et. Nullam

‘id dolor id nibh‘ uItrici‘es vehicula ut |‘d elit. |

Maecenas sed diam ebet risus variug blandlt sit amet non

Imagna. Vivamihs sagittis lacus vel aulgue ladreet rutrum |

fFaucibus dolor buctor!Donec sed odib dui. Donec id elit |

Ihon mi porta dravidalat eget metus./Aeneah eu leo quam.!

IPellentesque ofnare sem lacinia quain venenatis I

vestibulum. Praesent commodo cursus magna, vel I

scelerisque nis| consegtetur et. | | |

I I I I I I

Morbi leo risus; portajac consectetur ac, vestibulum at

gros. Morbi Ieo‘ risus, porta ac consegtetur gc, vestibulum |

t eros. Vivamtfs sagittis lacus vel augue lagreet rutrum |

‘faucibus dolor Fuctor.‘Aenean eu Ieo‘quam. Pellentesque |
ornare sem lacinia quam venenatis vestibulum. Donec

:ullamcorper nu:IIa norl] metus auctor:fringill‘a. :

cum sociis natbque p‘enatibus et me{gnis dls parturient !

Imontes, nascetur riditulus mus. Aenban eulleo quam. ‘

Pellentesque ofnare sem lacinia quam vendnatis ‘

Vestibulum. Setl posuére consectetut est atllobortis. I

Aenean eu leo quam. Pellentesque ofnare sem lacinia I

lquam venenatis vestibulum. Nullam jid dolar id nibh |

ultricies vehicula ut id elit. | | |

I

I

I

I

I

I

I

|

I

I

I

|

I I | I
(Curabitur blangit tempus porttitor. Morbi Igo. risus, porta
@C consectetur,ac, ve tibulum at eros. Dongc id elit non
‘mi porta graviqa at egﬁ]et metus. Praesent commodo
cursus magna, vel sce‘erisque nisl copsecte}ur et. Nullam

‘id dolor id nibh‘ ultricies vehicula ut |‘d elit.

I
I
I
I
I
I
|
I
I
I
I
I
I
I
|
I
I
I
IMaecenas sed bdiam ebet risus variud blandlt sit amet non!
Imagna. Vivamis sagittis lacus vel augue ladreet rutrum
Ifaucibus dolor huctor!Donec sed odib dui. Bonec id elit
Inon mi porta dravidalat eget metuslAeneah eu leo quam
IPellentesque otnare sem lacinia quaim venenatis
vestibulum. Praesent commodo cursus magna, vel
iscelerisque nis| consegtetur et. | |

[
Steffen Kragh,

‘Chair of the Bqard

Leng Skolg

CEQ |

Page ##
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9.1 Colour sequences

9.2 Formats

Charts & graphs



Lundbeckfonden
9.0 Charts & graphs

Colour sequences

Our brand colours are available is pre-defined
colours in our presentation template.

In addition a pre-defined sequence of colours for
graphs and charts is also available in our
presentation template.

Note. The dark orange, blue and pink have been
defined for chart and graph use only.

Brand Guidelines

9.1 Colour sequences

Version 1.1 / Dec 2023

56

Template fixed

White

Predefined template colours

Dark Green
RGB: 0/66/59
#00423B

Black

Mid Green
RGB: 81/152/124
#51987C

Light Green
RGB: 143/200/177
#8FC8BI1

Charts + graphs sequence

Dark Green
RGB: 0/66/59
#00423B

Light Green
RGB: 143/200/177
#8FC8BI1

Mid Green
RGB: 81/152/124
#51987C

Soft Green
RGB: 223/237/231
#DFEDE7

Dark Grey
RGB: 97/102/97
#616661

Orange
RGB: 241/178/122
#FIB27A

Light Grey

#C8CCC8

Blue
RGB: 143/202/206
#8FCACE

Mid Grey
RGB: 200/204/200 RGB: 148/153/148

#949994

Pink
RGB: 253/181/180
#FDB5B4

Orange
RGB: 241/178/122
#FIB27A

Soft yelllow
RGB: 242/236/219
#F2ECDB

Blue
RGB: 143/202/206
#8FCACE

Pink
RGB: 253/181/180
#FDB5B4

White
RGB: 255/255/255
#FFFFFF

Black
RGB: 0/0/0
#000000

Dark Orange
RGB: 194/133/79
#C2854F

Dark Blue
RGB: 66/148/166
#4294A6

Dark Pink
RGB: 191/96/102
#BF6066

Extra Dark Grey
RGB: 47/51/47
#2F332F
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Formats L ”

2023 15

These examples of the graphs and charts

10 — —
demonstrate the colour sequence when applied to poo
the different formats. 5 B
0]

These examples also provide guidance on how our 2021

graphs and charts should be styled. H
. Series 1 Series 2

. Series 3 . Series 4 Series 5
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10.1 PPT Template
10.2 Annual Report
10.3 Other examples

10.0 Application
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PPT Template

Our PPT template comes standard
in wide format (16x9).

Presentation title goes
here over 2/3 lines

[E e

The breaker slide
signals a new section

LUNDBECK
IE FgNDENc

This is the page heading -
maximum 2 lines

I_I: LUNDBECK
" FONDEN

Presenter’s name and position

15 September 2024

15 September 2024

15 September 2024

04

| 5 ,
P_I:?:ﬁentatj.o title a O
0 v O\/er ) ‘._‘. )

4

The breaker slide
signals a new section

[E e

This is the page heading -
maximum 2 lines

&7

«
J

Presenter’s name and position

15 September 2024

v
'i

04

Nullam id dolor id nibh ultricies vehicula ut id elit. Vestibulum id ligula porta
felis euismod semper. Nullam id dolor id nibh ultricies vehicula ut id elit.
Aenean lacinia bibendum nulla sed consectetur. Maecenas faucibus mollis
interdum. Nullam id dolor id nibh ultricies vehicula ut id elit. Aenean eu leo
quam. Pellentesque ornare sem lacinia quam venenatis vestibulum. Integer
posuere erat a ante venenatis dapibus posuere velit aliquet.

Maecenas sed diam eget risus varius blandit sit amet non magna. Cras justo
odio, dapibus ac facilisis in, egestas eget quam. Maecenas sed diam eget risus
varius blandit sit amet non magna. Nulla vitae elit libero, a pharetra augue.
Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Sed posuere consectetur est at lobortis. Cum sociis natoque penatibus et
magnis dis parturient montes, nascetur ridiculus mus. Vivamus sagittis lacus
vel augue laoreet rutrum faucibus dolor auctor. Cras mattis consectetur purus
sit amet fermentum. Fusce dapibus, tellus ac cursus commodo, tortor mauris
condimentum nibh, ut fermentum massa justo sit amet risus. Duis mollis, est
non commodo luctus, nisi erat porttitor ligula, eget lacinia odio sem nec elit.

Sed posuere consectetur est at lobortis. Donec sed odio dui. Fusce dapibus,
tellus ac cursus commodo, tortor mauris condimentum nibh, ut fermentum
massa justo sit amet risus. Cras mattis consectetur purus sit amet fermentum.
Duis mollis, est non commodo luctus, nisi erat porttitor ligula, eget lacinia
odio sem nec elit. Cras mattis consectetur purus sit amet fermentum.

|_|: LUNDBECK
" FONDEN

15 September 2024

04

Nulla vitae elit

Vivamus sagittis lacus

Cum sociis natoque penatibus
Integer posuere

Aenean lacinia bibendum
Nullam id dolor

Agenda:

AUl Wi —

|_|: LUNDBECK
” FONDEN 15 September 2024 04

This is the page heading -
maximum 2 lines

Nullam id dolor id nibh ultricies vehicula ut id elit. Vestibulum id
ligula porta felis euismod semper. Nullam id dolor id nibh
ultricies vehicula ut id elit. Aenean lacinia bibendum nulla sed
consectetur.

Maecenas sed diam eget risus varius blandit sit amet non
magna. Cras justo odio, dapibus ac facilisis in, egestas eget
quam. Maecenas sed diam eget risus varius blandit sit amet non
magna. Nulla vitae elit libero, a pharetra augue. Lorem ipsum
dolor sit amet, consectetur adipiscing elit.

Maecenas faucibus mollis interdum. Cras justo odio, dapibus ac
facilisis in, egestas eget quam. Donec sed odio dui. Sed posuere
consectetur est at lobortis. Cras justo odio, dapibus ac facilisis
in, egestas eget quam. Donec sed odio dui.

Aenean eu leo quam. Pellentesque ornare sem lacinia quam
venenatis vestibulum. Nullam id dolor id nibh ultricies vehicula
ut id elit. Donec id elit non mi porta gravida at eget metus.
Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Vestibulum id ligula porta felis euismod semper.

[E s

15 September 2024 04

This is the page heading -
maximum 2 lines

Nullam id dolor id nibh Nullam id dolor id nibh Nullam id dolor id nibh

|_|: LUNDBECK
L FONDEN 15 September 2024 04
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Annual Report

Our Annual Report template also comes in wide
format (16x9), and follows the same grid as our
PPT template.

Annual Report

F LUNDBECK
FOUNDATION

Financial performance & prizes

Financial Performance

ALK, where gross profits increased by DKK 1,644m and
DKK 395m, respectively. Gross profit at Falck decreased
by DKK 1,209m, primarily due to the ending of COVID19
testing activities, in March 2022.

The 2022 results were impacted by

the challenging financial markets. The

Group however saw growth in revenue

and operating profit when adjusted for
Falck’s COVID-19 antigen testing activi-

ties in Denmark.

The Group’s gross margin was 55%, up from 53% in 2021
Research and development (R&D) costs were level with
2021, at DKK 4,476m.

Overall sales and distribution costs increased to
DKK 8,400m (DKK 7,542m), driven by higher costs
at Lundbeck and ALK of DKK 725m and DKK 147m,
respectively. Overall sales and distribution costs
represented 24% of total revenue in 2022 (21%).

Ahead of the Foundation’s expectations, Group revenue
amounted to DKK 35,426m, largely thanks to Lundbeck,
which delivered record revenue of DKK 18,246m.
Furthermore, and in line with expectations, Group
operating profit amounted to DKK 3,427m. When
adjusted for profit from Falck's public antigen testing
contracts in Denmark, which ran from late2020 until
March 2022, operating profit was up 22%.

Overall administration costs amounted to DKK 3,166m
(DKK 2946m), with the increase largely attributable to
Lundbeck. The Foundation’s own net administration and
operational costs amounted to DKK 170m, versus DKK

Operating activities 123m in 2021. The increase was mainly caused by one-off

Revenue for the year was DKK 35,426m (DKK 35,403m). costs
Revenue at Lundbeck was DKK 18,246m, corresponding
to an increase of 12% on 2021 Revenne

DKKm 202 2021
Revenue at ALK increased by DKK 595m, or 15%, while
revenue at Falck decreased by DKK 2,526m, or 17%. The L s = (2D
decline in Falck's revenue was driven by the ALK 451 3916
discontinuation of COVID19 antigen testing activities. Falck 12647 15173
Excluding testing activities, Falck's revenue increased by Other business 2 5
DRI S Total 35426 35403

Gross profit was DKK 19,521m, versus DKK 18,77Im in
2021. The increase was attributable to Lundbeck and

Lundbeck Foundation Annual Report 2023

= lanagement review inancial statements. ane atements Lundbeck Foundation Group inancial statement the Parent Foundation

Consolidated
nancial statements

Lundbeck Foundation Annual Report 2023

Revenue

%

v Managemen Finandial statements

DKK 35,426m
(DKK 35,403m)

Revenue at Lundbeck was
DKK 18,246m, corresponding
to an increase of 12% on 2021,

Group operating profit

+ 220

DKK 3,427m

Group operating profit is
adjusted for profit from
Falcks public antigen testing
contracts in Denmark.

Net wealth

DKK 51,608m
De nis is etur, quis
doloreseque nestionet
que lacessi nimagnis veni
ditate pla consed es rem.

= anagement review inancial statements.

Contents

Management review

Financial statements

Lundbeckfonden 2022 at a glance 2
Letter from the Chair and the CEO 4
Delivering on our strategy towards 2030 6
Financial highlights 10
Five-year summary n
Finandial performance 2
H. Lundbeck A/S 15
ALK-Abello A/S 17
Falck A/S. 19
Lundbeckfonden Invest 21
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Risk management 2
Sustainability 3
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Grant policy 38
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Management

Find and follow us

Linkedin X Facebook Instagram

Lundbeck Foundation Annual Report 2023

Grants & Prizes

The Lundbeck Foundation’s ambition is
to make Denmark a frontrunner in the
field of neuroscience, by funding Dan-
ish-based research that promotes an
improved understanding of the brain,
and better prevention, diagnosis and
treatment of brain disorders. The Foun-
dation also supports activities to im-
prove collaborations between research
and business.

In 2022, the Foundation continued its support of
outstanding biomedical research, with a strong
commitment to talent development and research in
basic and linical neuroscience.

The Foundation used a wide range of funding types to
support researchers at different career levels and from
different research fields

I 2022, four new grant types, as well as a new prize,
were awarded for the first time:

« Early-Career Clinician Scientist Grants

+ Startup Grants
+ Frontier Grants
+ Diversity Grants

« The Scientific Enrichment Prize

Lundbeck Foundation Annual Report 2023

= lanagement review inancial statements.

Financial statements Lundbeckfonden Group. 45
Financial statements of the Parent Foundation mn3
Management statement 122
Independent auditor's report 23

Other publications

Sustainability Report
Our 2022 Sustainabilty Report
provides detailed information
on our sustainabilty efforts and
responsible business behaviour.

Read the report

Alongside research grants and prizes, the Foundation
supported various activities to strengthen and fa
networks between scientists, as well as to increase
awareness about the brain and the importance of brain
health among the Danish population.

The total grant sum amounted to DKK 550m, versus
DKK 803m in 2021. The grant sum reflected the
commitment to the ordinary programmes. Discussions
are ongoing with Danish universities and hospitals

on larger initiatives to strengthen infrastructures
supporting translational research in neurology, and
strategies to develop biological and clinical psychiatry.

Grants supporting talent development in
Biomedical and health-related science

Grants in this category support the development of
talented researchers in all aspects of biomedical and
health-related science. A total of DKK 99m was awarded,
including salaries for 141 full-time equivalents. The major
grants were

« Early-Career Clinician Scientist grants aim to
support talented medical doctors who, concurrent
with their dlinical specialisation, want to retain an
active research career. DKK 21m was awarded to nine
medical doctors and three of the projects were in
neuroscience (mental health, food addiction and
Parkinson’s disease).

+ LF Fellows are talented, young researchers who
wish to establish or expand their own independent
research groups in Denmark.
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Bringing
discoveries
to lives

The common thread for our
commercial and philanthropic
endeavours.

to read highlights from our strategy

Financial statements

Total grants

5 5 DKKm

Number of grants

151

Support for brain research

43 Qo

Number of full time employees funded

652

Professor Anja Groth
Recipient of LF Scientific
Enrichment Prize 2022,
Professor and
researcher in
epigenetics and genome
stability, University of
Copenhagen.

“In order to benefit from diversity and create
strong results, it is important to build a culture
of trust so everyone feels comfortable enough to
put their thoughts and ideas on the table, and
gets used to doing so, even though they may not
be an expert in the field.

This also produces strong social cohesion and a
good working environment, which are extremely
important if we want to retain our young

research talents.”

Professor Anja Groth
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Letter from Chair and CEO Stratco,

Letter from Chair and CEO

2022 was a year of challenges, but also a year of accomplishments and
progressfor the Foundation, reflecting momentum in the execution
of our 2030 strategy. We delivered a broad range of new activities and
initiatives, while also strengthening our organisation and competen-
cies to further solidify our platform for future success.

Revenue exceeded our expectations and reached an
alltime high, and Group operating profit of DKK 3.4bn
was as expected whereas we saw a sharp decline across
investment classes. Despite this, we continued to drive
societal impact, and invested in building our platform
for the future.

The year began with a growing optimism after the
lifting of COVIDA9 restrictions, and the reopening of
Society after two years of pandemic. However, Russia’s
invasion of Ukraine in February marked the return

of war to Europe, which triggered an energy crisis,
increased risk perception, and pushed inflation and
interest rates higher.

Profit for the year was DKK 1,211m, which was
significantly below last year's profit of DKK 6.928m.
However, the Foundation's finances remained robust,
and we made grants to the value of DKK 550m,
which was above our stated annual commitment of
DKK 500m.

Despite the challenges in the financial markets, 2022
was also a year of accomplishments and progress for

Lundbeck Foundation Annual Report 2023

Steffen Kragh
Chair

Year of birth 1964

the Foundation, reflecting momentum in the execution
of our 2030 strategy. We delivered a broad range of
new activities and initiatives, while also strengthening
our organisation and competencies in order to further
solidify our platform for future success.

A highlight of 2022 was our acquisition of a 30% stake
in Ferrosan Medical Devices A/S (FeMD), which marked
an important step in realising our strategic goal of
being a significant owner of a portfolio of five-to-eight
Danish healthcare companies. FeMD is an important
asset in our portfolio and has strong financial potential
and a unique product, which broadens our long-term
investments in healthcare offerings to patients and
customers. We look forward to seeing this strategic
investment grow internationally in the years to come.

Lundbeck delivered solid financial results for the year,
with record high sales, including solid progress on

the uptake of Vyepti® (prevention of migraine), while
significantly improving its R&D pipeline. Lundbeck
adopted an A/B shareclass structure, which mirrors the
share structure seen in other listed companies with
foundation ownership. The change was instigated by

Steffen Kragh

Flected 2013 Chair

ear of birth 1964 !
Flected 2013, Chair

Lene Skole, CEO and Steffen Kragh, Chair

Board of directors  Mangerment
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Steffen Kragh

Year of birth 1964
Flected 2013

Steffen Kragh

Chair Elected 2013

‘ear of birth 1964

Independency
assessment

Independent

independent

Independent

Independent

Board committee(s)  Member of the Investment Committee

Member of the Investment Committee

Member of the Investment Committee

Member of the Investment Committee

Shares as of Holds 8,000 shares in ALK Abello A/S

December 31,2022

Holds 8,000 shares in ALK-Abell6 A/S

Holds 8,000 shares in ALK Abello A/S

Holds 8,000 shares in ALK AbellG A/S

Other appointments  President & CEO of Egmont Foundation and

and board positions Egmont International Holding A/S.

President & CEO of Egmont Foundation and
Egmont International Holding A/S

President & CEO of Egmont Foundation and
Egmont International Holding A'S.

President & CEO of Egmont Foundation and
Egmont International Holding A'S

Special qualifications  MSc and MBA

Expertise within strategy, economics, finance and
accounting, capital markets, securities and funding,

legal and regulatory matters of importance to financial
business, corporate management and financial business

management, including IT.

Msc and MBA

management, including IT.

Expertise within strategy, economics, finance and
accounting, capital markets, securities and funding,

legal and regulatory matters of importance to financial
business, corporate management and financial business

MScand MBA
Expertise within strategy, economics, finance and
accounting, capital markets, securities and funding,
legal and regulatory matters of importance to financial
business, corporate management and financial business
management, including IT.

MSc and MBA
Expertise within strategy, economics, finance and
accounting, capital markets, securities and funding,
legal and regulatory matters of importance to financial
business, corporate management and financial business
management, including IT.
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Income statement
For the period 1January - 31 December

inancial statements
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Statement of comprehensive income

For the period 1January - 31 December

DKKm Note 2022 2021 DKKm Note 202 2021
Revenue 2 35426 35403 Profit for the year 12n 6928
Cost of sales 35 15905 16632
Gross profit 19521 18771 Actuarial gainslosses 25 230 16
Tax 9 49 5
Research and development costs 4,476 123 Items that will not subsequently be reclassified to the income statement 181 n
Sales and distribution costs 8,400
Administrative expenses 3166 Currency translation reserve:
uiEupErnglitensiney = ] Currency translation, foreign subsidiaries 617 1,067
Operating profit 3427 3872 Currency translation concerning additions to net investments in foreign subsidiaries kS 157
Hedging of net investments in foreign subsidiaries 163 127
Financial income 8 3242 5725 Deferred gains/losses on cash flow hedge, exchange rate 347 340
Financial expenses 8 4904 1853 Deferred gains/losses on cash flow hedge, interest rate 39 63
Profit before tax 1765 7744 Deferred gains/losses on cash flow hedge, price 128
Exchange gains/losses, hedging (transferred to revenue) 588 53
Tax on profit for the year 9 554 816 Tax on other comprehensive income 9 -64 n
Profit for the year 121 6928 Items that may subsequently be reclassified to the income statement 823 565
Profit attributable to: Other comprehensive income for the year, net of tax 1004 576
Lundbeckfonden 26 5880
Non-controlling interests 2 1337 1048 Tt G EThE e fr Ry 2215 7504
Profit for the year 121 6928
Attributable to:
Grants authorised, gross 0 550 803 0 541 6258
Non-controlling interests 2 1674 1246
Total comprehensive income for the year 2215 7504
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Other examples

Example sketches of how the brand could be
applied in a digital context.
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Other examples

Example sketches of how the brand could be
applied in social media.
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Financial Service

We bring discoveries to lives.
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Further print examples demonstrating the
different ways the stacking system can be
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eget quam. Nullam quis risus eget urna mollis.
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